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Country Overview 


FRICA'S THIRD LARGEST ECONOMY 


Pretoria Africa $13,630 
(executive); Cape 
Town (legislative); 
$ Bloemfontein 
(judi 
$368.3 billion 57,779,622 1,219,090 SQ.KM 
Africa's third-largest economy The country's main industries 
Зайн Ai ed ende behind Nigeria and Egypt, South Africa include manufacturing as wel as 
H draws hundreds of thousands of visitors finance, real estate and business 
coastlines on both the Atlantic 
aa chori each year eager to see its impressive. services, and produces almost half. 
terrain, wildlife and cultural diversity. the entire continents electricity 


output. 


D RADIO PERFOI 'ONGEST TRADITIO 


Daily media consumed (2020) 


Print has declines over 
the years but still 
millions 


strong 


Consumptio 


ENERATED 


TV market revenue in South Africa, by segment 


TV ratings in South African have 
gone through the roof as time 
spent viewing during lock down 
almost doubled in 2020 


Consumers increasingly see video- 
‘on-demand subscriptions as 
interchangeable, pushing the 
streaming wars to a new level. 
Content aggregators will take 
centre stage to unlock new 
customer acquisition strategies in 
2021 


TOP TV CHANNELS 


SABC@) 


SABC 2 


SABC 1 


SABC 1 is the most watched 
television channel in South 
Africa. The channel broadcasts in 
a wide range of languages, 
carrying news, entertainment 
and sports. 


SABC2 


SABC 2, carries programming in a 
range of languages, including 
most of the SABC's Afrikaans 
programming. The channel has a 
high proportion of locally 
produced programming. It is a 
family entertainment channel 


DStv 


DStv is Multichoice's main digital satellite 
service. Launched in 1995, it now has 150 
channels. The subseription-based service is 
available in South Africa and throughout Africa. 
Content ranges from South African-produced 
programmes, to international syndicated 
content, sports and news. 


елу 


Launched in 1998, еду is South Africa's only 
free-to-air television channel. The station carries 
a mix of news, sports and entertainment. e.tv 
broadcasts mainly in English, although does 
carry some programming in other languages in 
order to comply with its license requirements. 


Radio Consumptio 


Radio revenue will increase at a 
3.9% CAGR over the next five 
years, with revenue rising to 
R54 billion in 2021 


Listenership has faced a period 
of uncertainty after the 
implementation of a 90% local 
content policy on radio stations 
by the SABC in 2016 


Radio Consumptio 


НО?! FM ALONE BOASTS OVER SEVEN MILLION WEEKI 


Ranking Station Weekly llstenership 


Radio Consumption 


TOP RADIO STATIONS 


uMhlobo 
[jenenem 


Ukhozi FM 
Frequency: 90.8 FM 


Ukhozi FM is a South African METRO FW 
national radio station 8 owned by 

SABC, based in Durban, KwaZulu- 

Natal that caters to the needs of the 


Zulu-speaking community. 


UMhlobo Wenene FM (UWFM) 
Frequency: 88.0 FM 


А 


UMhlobo Wenene FM (UWFM) is a LESEDI FM 


South African radio station, 
providing news, sports, and 
entertainment broadcasts in 
isiXhosa. 


Metro FM 
Freguency: 91.7 FM 


Metro FM is a national radio 
station in South Africa owned by 
the South African Broadcasting 
Corporation. It broadcasts urban 
contemporary music throughout 
the country 24/7 on FM Stereo. 


Lesedi FM 
Frequency: 97.7 FM 


Lesedi FM is a South African radio 
network owned by the South African 
Broadcasting Corporation (SABC). It 
is an Adult Contemporary radio 
station broadcasting in the Sesotho 
language. 


Print Consumptio 


PRINT 15 READ BY THE POPU| 


Figure2 South Africa: Average daily print circulation, 
2012-2021 (Thousand copies) + In 2017, there were 22 daily and 25 weekly 


major urban newspapers in South Africa, 
most published in English 


+ The larger titles, which make up the bulk 
of the industry, have now begun to see 
C audience migration to digital platforms. 
E Whereas, small and grassroot publications 
like regional languages and newly affluent 
local consumers, may find they boast a 
customer connection that larger providers 
have now lost. 


+ In 2021, the newspaper market in South 
Africa is expected to be R1.5 billion 


Print Consumptio 


TOP PRINT TITLES 


Business Day 


Sunday Times Е 
Circulation: 19,050 


Circulation: 206,182 


The Sunday Times is South Africa's Business Day is a national daily newspaper 


biggest Sunday newspaper. It publishes е = in South Africa, published weekdays. It 
пене investigative exposé; sport, covers all major national and international 


Opinion, entertainmentand mare, news, with a specific focus on the South 

African economy and business sector, 
companies and financial markets. It also 
contains an influential opinion section with 
several popular columnists, along with 
coverage of sport, travel, books, arts and 
entertainment. 


Financial Mail is a weekly South African 
business publication focused on reaching the 
country's leading businesspeople. The FM 
also publishes a series of popular corporate. 
profiles as well as annual publications. 


Print Consumptio 


TOP PRINT TITLE: 


Daily Sun 
Circulation: 95,021 


The Daily Sun is a tabloid daily 
newspaper in South Africa. It targets 
readers in and around the major urban 
centers. These readers are 
predominantly black, English-literate 
with high-school or further education, 
and working-class earners. 


Г Mes of ns 


Rapport 
Circulation: 90,393 


Rapport is an Afrikaans-language weekly 
newspaper (released on Sundays) in South 
Africa and published by Media24. Itis the 
second largest Sunday newspaper in South 
Africa after the Sunday Times. Rapport 
offers exclusive news on politics, sport and 
people. 


Digital Consumption 


THE NUMBER OF INTERNET USERS IN SOUTH AFRICA 4.5% BETWEEN 2020 AND 2021 
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(ESSENTIAL HEADUNES FOR MOBILE INTERNET, AND SOCIAL MEDIA USE e 


А сама taa sous POR ENE USERS AND SOCAL META URS MAN AT де nn remous eron: 


TOTAL MOBILE INTERNET ACINE SOCIAL 
POPULATION CONNECTIONS USERS MEDIA USERS 
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Digital Consumption 


SOUTH AFRICANS SPEND THE MOST TIME ON YOUTUBE 


TOP WEBSITES BY TRAFFIC (SIMILARWEB) > _ 


RANKING OF TOP WEBSITES EASED ON TOTAL TRAFAC VOLUME N ) ACCORDNG TO: 


TOTAL UNIQUE TIMEPER PAGES === TOTAL UNIQUE TIMEPER paces 
Visti “уші "Уви. rex VIS. sets "vss “Үш! рамот 
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Digital Consumption 


THE NUMBER OF SOCIAL MEDIA USERS INCREASED BY 14% BETWEEN 2020 AND 2021 


USE OF SOCIAL NETWORKS AND MESSENGER SERVICES, WITH DETAIL FOR MOBILE SOCIAL MEDIA USE са 
A очаг WIM NOUS POI DU TO CHANGES N DA SOLES TENNIS MAY NOT REA UNE EM DUAL 


TOTAL NUMBER OF SOCIAL MEDIA USERS ANNUAL CHANGE NUMBER OFSOCUL  PERCENTAGE OF TOTAL 
ACTIVE SOCIAL ASA PERCENTAGE OF INTHENUMBEROF MEDIA USERS ACCESSING SOCIAL MEDIA USERS 
MEDIA USERS THETOTALPOPUIATION SOCIAL MEDIA USERS | VIAMOBIEPHONES ACCESSING VIA MOBLE 
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Digital Consumption 


WHATSAPP IS THE MOST USED MESSAGING APP 


PERCENTAGE OF THAT HAS USED EACH PLATFORM IN THE PAST MONTH p 
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Tel: +971 4.425 3300 
Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


